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71%

22%

7%

Agree Neutral Disagree

"I would be okay with receiving 
notifications if my power goes out, sent 

by email, text or voice messages, 
without me signing up"
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Source: Chartwell's 2018 and 2022 Residential Consumer Surveys, n=1,517, n=1.516
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5 minutes or less More than 5
minutes to less

than 30 minutes

30 minutes to less
than 4 hours

4 hours to less than
24 hours

1 day or longer Don't know or
don't remember
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